
 

 

Bachelor’s Degree  First  

Year 

Second   

Year 

Third   

Year  

Master’s Degree  First   

Year 

Second   

Year 

Semester   

(Tick the relevant semester) ✔ 

I  II  III  IV  V  VI  Semester   

(Tick the relevant 

semester) ✔ 

I  II  III  IV 

Programme  Program
me Code  

      Programme  Program
me Code 

    

BCOM         M.COM    ✔   

BA         MA   

Economics 

     

BCOM   

Honours 

       MA   

English 

     

BA   

Honours 

       MA   

Psychology 

     

Name of the Department  Master of Commerce 

Name of the faculty/s  

preparing syllabus  

Dr. Zakira Shaikh 



Name of the faculty/s  

reviewing syllabus  

Dr. Hrishikesh Soman 

Title of the Subject  Luxury fashion, Lifestyle and Sustainability 

Paper Number   

(In case of Specialization)  

Special Paper-2 

Subject Code:  

 

 

1 

Number of 
Credits:  

 4 

Date of BOS when subject  
was approved  

26th February 2022 

% of Syllabus Revision  

(Tick the relevant %) ✔ 

100 %  50 % to 99 %  Less than 50 % 

   

Date of Implementation 
of  Revised/Changed 
Syllabus  

∙  



Objectives of the Course:  1. Enhance awareness and understanding of world-leading innovative sustainable fashion  

practices.  

2. Acquire knowledge related to sustainability developments within luxury fashion  

production and consumption.  

3. Motivate and inspire learners to contribute, through their areas of action, in building  
more coherent, harmonious, and sustainable societies.  

4. Gain an up to date overview of how luxury fashion and lifestyle brands are responding  

to global issues, and explore how they will continue to evolve in the future 

Gist of this course in  
maximum 3 to 4 lines 

 

Detailed syllabus 

Unit  Contents of the syllabus  Number of  
Hours 

1.  Title: Luxury fashion and Sustainability  

∙  Why are Luxury Brands Embracing Sustainability?  

∙  Disruption in Luxury Sector and Sustainable disruptive innovation   

∙  The Controversial Side of Fashion Sustainability  

∙  Brands that play on Pure Luxury: Understanding luxury fashion from sustainable lens. ∙  
Identifying Social, Economic, Ecological and Cultural agendas and their context for  fashion 

and sustainability.  

∙  Challenges and opportunities brands face when they try to create or make transition into  

16 
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 sustainable business models.   

∙  The impact of the digital revolution and the growing importance of issues of corporate  

and social responsibility and sustainable development within the sector.  

∙  Design thinking for Sustainability  

Case Study Analysis:  

∙  Gucci : A Culture of Purpose  

 

2.  Title : Ethics and Diversity in Fashion  

∙  Luxury brands: higher standards or just a higher mark-up?  

∙  Importance of brand values in the fashion industry  

⮚ Consumer appetite for brand transparency and more ethical fashion  

⮚ Consumer reactions to global issues, and how the fashion industry is impacted by 

this. ⮚ Current movements surrounding ethics and diversity  

∙  How companies are balancing transparency with exclusivity to inspire Millennials and  

Generation Z affluent consumers  

∙  Ethical issues facing luxury and fashion industry: Sourcing, Manufacturing, Processing  

and logistics.   

Case Study Analysis:  

ITC Hotels: Designing Responsible Luxury 

16 



3.  Title: Sustainable Lifestyle   

∙  Redefining lifestyle in the age of sustainability  

∙  Empowering people to live better and lighter.  

∙  How luxury fashion and lifestyle brands are responding to global issues, and explore how  

they will continue to evolve in the future  

∙  Fashion and the Climate Crisis  

∙  The Rise of Eco-consumer: Generation mindset and attitude towards sustainable living 

13 
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4.  Title: Industries leading Sustainable Innovation  

∙  Sustainable hotels: How do you balance the struggle between luxury and 

frugality? ⮚ Is there a market for ecotourism and sustainability?  

⮚ How Indian hospitality groups such as IHCL, ITC, The Oberoi Hotels & Resorts and  

The Postcard Hotel are incorporating eco-friendly practices to craft and nurture a  
regenerative circular economy.  

∙  Sustainable Mobility  

⮚ Bentley’s innovative approach to going green,   

⮚ Battle of the Brands: Two Juggernauts of Luxury, BMW vs. Mercedes – How  

Sustainable?  

∙  Green Housing  

⮚ The future of Eco-friendly housing projects.  

∙  Creating value through sustainable dressing:  

⮚ Facing Challenges of fabric waste and complexity of materials and recycling of  

textiles 

15 

 Total Number of hours  60 Hours 



Course Learning Outcomes:  

On successful completion of the module students will be able to:  

1. Contribute to a landscape of change and inspire the next generation of creative leaders and responsible thinkers,  

contributing to a more sustainable fashion system.  

2. Acquire knowledge related to sustainability developments within luxury fashion production and consumption. 3. 

Interpret insights into movements and consumer behaviors related to ethics and diversity in fashion communication. 4. 

Develop collaborative teamwork skills while conceiving innovative and effective solutions for sustainability challenges. 
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Suggested Reference Books/Journals/Website/Blogs/Links  

∙  https://www.appnova.com/sustainability-in-luxury-fashion-top-brands-and-their-sustainable-

practices/ ∙  https://www.gucci.com/us/en/st/stories/gucci-equilibrium/article/culture-of  

purpose#:~:text=Environment,95%25%20of%20our%20raw%20materials.  

∙  https://luxe.digital/business/digital-luxury-trends/millennials-buy-sustainable-luxury/  

∙  https://www.theguardian.com/sustainable-business/2014/dec/10/luxury-brands-behind-gloss-same-dirt-ethics 

production 
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